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Big Naked Wall, an online art gallery that exclusively focuses 
on backlit art is announcing its official launch this week with the 
unveiling of their “Life is a Feeling” campaign.

Big Naked Wall is a provider of large, backlit, and interchangeable 
artwork. The backlit aspect of the artwork is new to the art industry 
and is currently unique to the marketplace.
 
“We feel our product will resonate with designers and art enthusiasts 
alike. It invokes an emotion and feeling and at the essence that is 
what designers are selling; feeling. Our contemporary art concept 
allows for flexibility in design at a modest investment” says Raymond 
Wali, Creative Director at Big Naked Wall.
 
In addition to the art being backlit, it is also interchangeable. This 
means a new piece of artwork can be purchased without the frame 
and the existing image can be replaced. Big Naked Wall works with 
popular artists around the world to provide limited edition pieces.
 
The frame and artwork are self-assembled on site so they are 
easily shipped and can accommodate larger sizes without special 
handling or shipping charges.
 
“Our backlit art provides a new depth and impact that traditional 
canvas art does not. Our frame system is unique, in that you can 
easily purchase additional art and swap it out as desired. These 
pieces look great in commercial or residential applications, we are 
excited to bring this to market” adds Raymond.
 
There are plans to launch a subscription service in the near term as 
well to allow customers to create new experiences by receiving new 
art every month. The company will have shows in Toronto and New 
York this fall. All updates can be found on Big Naked Wall’s website 
at BigNakedWall.com

Product Information
• All LED frames & artwork come self-assembled
• Artwork itself is printed on a special polyester fabric that allows 

for even light penetration and diffusion.
• Each order includes a reflective backing that eliminates light 

leakage and distributes the light
• All pieces are limited edition
• Prices range from $1,800 - $3,500
    
About Big Naked Wall
Big Naked Wall is an online art gallery that that focuses on large, 
backlit art that is easily interchanged. The limited-edition pieces are 
curated from artists from across the globe. 

For more information, visit www.bignakedwall.com.
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After its first full year, the Quartier des Spectacles Partnership’s 
program for the export of its public art installations is a clear 
success: to date, six works produced and premiered in Montreal 
have been presented in 20 cities at 25 cultural events and festivals 
and have been seen by millions of people in North America, Europe 
and the Middle East.

For the last year, installations produced by the Partnership, 
whether based on light, sound, participation or interaction, 
have been entertaining audiences in the world’s great capitals 
and cultural events. Their export helps extend the life of the 
works, raises their creators’ profile and serves as an exceptional 
platform for showcasing Montreal, UNESCO City of Design, 
contributing to the city’s emergence as a global capital of digital 
art and creativity.

Impulse is a fine example of international appreciation, having been 
immensely successful in London, Chicago, Brussels and Lugano, 
followed by stops in ten more large European, American and 
Canadian cities. After its world tour, the installation comprising a 
series of illuminated, sound-producing seesaws, created by Lateral 
Office and CS Design, will return to the Place des Festivals in the 
Quartier des Spectacles this November 30 until January 28, 2018.

“For this first year exporting the Partnership’s works, we set a goal 
of visiting five cities—and we’ve already toured six different works to 
20 cities,” said Pierre Fortin, executive director of the Quartier des 
Spectacles Partnership. “We are pleased to note that the model 
developed by the Ville de Montréal and the Partnership for the 
design and animation of public spaces has become a major source 
of inspiration for cultural districts around the world.”
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To implement and oversee the export of its works, the Partnership 
retained the services of the CREOS firm, following a call for tenders. 
Because the Partnership is a non-profit organization, all profits from 
the export of the works are reinvested in programming, contributing 
to the creation of new works.

The Quartier des Spectacles Partnership’s productions are 
recognized for their quality and ability to spark the interest of a 
diverse audience, thanks especially to their participatory nature and 
their universal and inclusive themes. The Partnership’s works are 
highly appreciated by citizens because they create opportunities to 
meet and share; they also help build the kind of relationship cities 
want to build with their residents.

About the Quartier des Spectacles Partnership

The Quartier des Spectacles Partnership, founded in 2003, is a non-
profit organization that manages, animates and illuminates public 
spaces in the Quartier des Spectacles, and promotes the district 
as a must-visit cultural destination. It hosts, produces and exhibits 
innovative installations involving cutting-edge lighting design, 
immersive environments and interactive digital spaces.

As a showcase for new multimedia technologies, the Quartier des 
Spectacles positions Montreal as a global leader in the exhibition 
of digital content in urban settings. The Partnership is a member 
of several international networks, including the Connecting Cities 
Network, Lighting Urban Community International (LUCI) and 
the Global Cultural Districts Network. It is supported by the Ville 
de Montréal and the Secrétariat à la région métropolitaine of the 
Ministère des Affaires municipales et de l’Occupation du territoire.

For more information, visit www.quartierdesspectacles.com/en/.

A Success Story Pointing Toward New Models

A year after the Partnership launched the new program, every work 
currently offered for export is now on display in another city: Loop 
in Lugano, Iceberg and Îlot de chaleur in Detroit, Prismatica in 
Scottsdale and Niagara Falls, Entre les rangs for a second time in 
Durham, England, and Impulse, in the cities listed below. 

The Partnership now plans to step up the production of works 
created and premiered in Montreal before being offered for export, 
helping meet growing demand. The organization is therefore working 
to develop new business models and is seeking new financial 
partners to spur investment in the creation of participatory public 
art installations. The launch of new projects would help Montreal-
based creators benefit from spinoffs and recognition through the 
presentation of their works around the world.

Increased production of new works will also attract creators who 
have not yet explored the design of installations or public artworks. 
The goal is to stimulate the creation and exhibition of original 
works that give a range of audiences compelling experiences that 
transform their relationship with the city.

“In urban planning and public administration circles in many cultural 
capitals, there is now a strong desire to rethink the city and create 
livelier, more playful spaces that offer more opportunities for people 
to interact, meet and share experiences. The Partnership’s export 
program has already demonstrated its soundness and relevance 
as a catalyst for that type of encounter between residents, art and 
urban space,” said Rami Bebawi, architect with KANVA architecture.

Unique And Recognized Expertise

The Partnership’s expertise in animating public spaces has grown 
considerably over the years. The process began with Luminothérapie 
in 2010, and continued with subsequent events such as Espace 
commun, Mégaphone and this year’s public art walk, KM3.

The idea of exporting the Quartier des Spectacles’ works emerged 
when the city of Brussels approached the Partnership to present an 
immersive installation from Luminothérapie during the 12th annual 
Plaisir d’Hiver winter festival in 2013. As a result, the first work to 
be exported was Iceberg by ATOMIC3. The work, which invites the 
public to explore the life cycle of an iceberg, was a great success in 
Brussels. Then, members of the Global Cultural Districts Network, 
having observed the Quartier des Spectacles’ animation work with 
great interest, requested the opportunity to host various works.
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An iconic architectural feature of the Montreal skyline 
by day, the Jacques Cartier Bridge now shines with 

an innovative lighting signature that celebrates the 
unique engineering of its historic structure. Thanks to 
intelligent programming connected in real-time to big 
data and social media networks, this bridge is by most 
measures the most connected bridge in the world. I t 
comes alive every night and changes constantly, in 
synch with Montreal ’s seasons, weather, traffic and social 
media activity.

A flagship project for the city ’s 375th and Canada’s 150th 

anniversaries, the il lumination of this steel colossus was 
a major challenge. This project unites the bridge with 
the city and its citizens, by combining expertise in civil 
engineering and large-scale project management with 
the creative talent of Moment Factory and six world-
class local design firms.

From Sunset To Sunrise

An iconic landmark by day, the bridge takes on a new life 
at night. As the sun sets, the bridge awakens, bringing 
light, movement and data to the structure. Over the 
course of the night, the bridge uses these features to tell 
the evolving story of Montreal and its ongoing rhythms. 
The following morning, as the day breaks, the bridge’s 
pulse fades into the sunlight, waiting for its next turn 
to shine.

A Real-Time Reflection Of Montreal’s Social Media 
Energy

The energy of Montreal is represented through a subtle 
play of l ight on the bridge’s exterior ‘sk in’.  For 52 minutes 
each hour, the bridge pulses with the city ’s social 
conversations as tracked on Twitter in real-time. The 
intensity, speed and density of these light fragments 
changes depending on how often Montreal-related 
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hashtags are liked and shared. Viewers create a unique 
coloured spark by sending a Tweet directly to the bridge’s 
own dedicated hashtag #illuminationMTL .

Hourly Show

On every hour, at night, short 8-minute animations create 
a Big Data-driven show that visually translates Montreal ’s 
activity and mood based on different types of daily data: 
the weather, traffic, news, major events, and more. This 
changing content makes the bridge a true barometer of 
Montreal l ife.

As The Seasons Change, So Does The Light

The bridge changes hue with the seasons thanks to a 
365-colour calendar. Day after day, the bridge’s ‘heart ’ 
gradually changes from an energizing spring green to 
a radiant summer orange, a voluptuous fall red, and 
finally an icy winter blue. Like the forested mountain 
after which the city is named, the colours change gently 
with the seasons, the light subtly evokes the passage of 
time as an enduring artistic expression that reflects its 
surrounding ecosystem.
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The bridge translates urban big data collected from 
sensors over the course of the day and updated every 
hour, into a series of eye-catching data visualisations. 
Pulling from a wide variety of data sources, including 
weather, traffic, news and social media, each hourly 
show is generated in real-time and is totally unique. The 
ever-changing content makes the Jacques Cartier Bridge 
a true barometer of Montreal l ife.

About Moment Factory

Moment Factory is a multimedia studio with a full range of 
production expertise under one roof. Our team combines 
specializations in video, lighting, architecture, sound and 
special effects to create remarkable experiences. With 
its headquarters based in Montreal, the studio also has 
offices in Los Angeles, Tokyo, London, New York City and 
Paris. Since its inception in 2001, Moment Factory has 
created more than 400 unique shows and destinations. 
Productions span the globe and include such clients as Los 
Angeles Airport, Microsoft, NFL, Sony, Toyota, the Sagrada 
Familia in Barcelona, Madonna and Royal Caribbean.

For more information, visit www.momentfactory.com .  ■
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Toronto, Canada

Architect: Alva Roy Architects
Project Manager: Alva Roy
Engineers: MCA Engineers
Budget: Not disclosed
Project End Date: April 2022

Towers of Love
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I n his Towers of Love, Toronto-based architect Alva Roy takes the notion 
of love and shoots it from deep beneath the earth’s soil,  towards the sky. 

His design allows onlookers to pause to apprehend the mystery ; allowing 
visitors to walk its hallways and through its corridors; and, of course, those 
who live there, they will have the chance to be fully immersed in the recesses 
of its heart.
 
The two towers stand alone—yet together—a testament to the depths of 
romantic love and the union it bears. Both towers carefully contoured to 
draw the naked eye and to defer to its loyal companion. “Love is when two 
entities join to become one,” says Roy. “So I went to meticulous care to make 
sure that this design would be emblematic of this inextricable bond that is 
the very essence of love.”
 
This multi-use facility, contains hotel, residential and commercial space: 
hotel, bar and restaurant and office at the shorter building, and commercial 
at the main floor and residential at the higher floors of the higher building. 
Total floors for shorter building is 22 stories and 24 floors at the higher 
building.

“Architecture is not just a wall,  a floor and a ceiling to house ourselves,” says 
Roy. “I t is a place where we connect to the deepest emotions of the human 
heart. Where we invoke peace and calm—and where we summon the richest 
parts of our being
and existence.”

About Alva Roy Architects

Recognized as an outstanding designer and architectural firm, Alva Roy 
Architects consistently pushes the boundaries of architecture and interior 
design with over 15 years of experience. Our works experiment with new 
spatial concepts, encompass all f i led of design, ranging from exterior to 
interior.

In a world becoming increasingly more sterile and secular, Roy assumes the 
burden of bringing spiritual vibrancy to every landscape he touches. After 15 
years in business, he has become an il luminating force, master fully blurring 
the line between interior design and building mass. The Towers of Love are 
another brushstroke in the award-winning portfolio of aRA Architects. 

For more information, visit www.alvaroy.ca .  ■



64

spatial envelopes

Crystal Lake, United States

Light Arrival
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Having grown tired of Chicago’s humid summers and cold winters l imiting 
their use of an existing screened porch, the clients requested an enclosed 

sunroom, uplifting and full of l ight, to be enjoyed year round. The architect, 
Matt Flynn, wanted a fluid presence to soften the rectangular space. The 
result: a curvilinear, translucent, backlit ,  full-room suspended ceiling that 
bathes the sunroom in relaxing, diffuse light.

Design

The initial intention was to build the ceiling in flexible drywall.  But when 
lighting for the room was discussed – with the typical solutions being 
recessed ceiling fixtures or cove lighting – the design concept took a sharp 
bend. By constructing the project in translucent acrylic and hiding the light 
fixtures above it,  the entire ceiling became the sole lighting element in the 
space. A velvety, matte-finished acrylic was chosen to eliminate mirrored 
reflections. With its large material presence, the sur face began to flow over 
and down walls to further engage the architecture.

Environment Over Object

The sculptural form, surprisingly, avoids becoming a brutal focal point by 
its sheer size and undulating geometry. By extending to and beyond the 
sunroom’s boundaries, the ceiling passes beyond the field of vision from any 
single vantage point, turning into an environment rather than an object. 
The curved sur faces cross and blend each other to create a non-hierarchical 
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and asymmetrical yet balanced composition. The lack of a singular focus 
allows the clients to relax below without distraction from the fluid presence 
overhead. Nighttime dissolves the physical character of the sculpture as the 
ceiling’s form dematerializes into light.

Creating Uniform Illumination

With the sculptural ceiling only eight inches away from the underside of 
the roof in certain locations, perimeter l ighting or scattered point fixtures 
would have caused hotspots and dim areas. Accordingly, a large, uniform 
lighting array was needed to avoid falloff.  Low-voltage LED tape strips were 
chosen for their long life span, diode spacing and capacity to cover vast 
areas inexpensively. Colour temperatures alternate between 3100K and 
4000K in order to blend a fuller l ight spectrum and create cleaner, whiter 
l ight. Electrical wiring halves the room and then divides the LEDs again by 
colour before tying into four dimmers. Although the project was exempt 
from energy codes, minimal power achieves comfortable il lumination while 
providing the clients with controls for bright, cool summer evenings or cozy, 
warm winter nights.

Avoiding Shadows By Scattering Light

Shadows on the backside of the translucent acrylic would have been visible 
from below. Instead of using thick , opaque formwork to support the acrylic, 
a tab-and-slot L-panel system was devised. Each piece hangs by two thin 
suspension wires and interlocks with the piece below it.  Even stil l,  if  the LEDs 
had been mounted to the roof and directed downwards, the suspension 
wires would have cast thousands of shadows onto the translucent acrylic. 
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Instead, the LEDs aim upwards, floating between the roof and the sculptural 
ceiling on clear acrylic sheets. This effectively converts the roof ’s underside 
into a massive lightbox that disperses direct rays off its flat white paint. Cast 
shadows are eliminated and diffuse, indirect i l lumination is radiated to the 
room below.

Fabrication Efforts

Once the sunroom’s shell was constructed, the architect relocated across 
country to the project site. Working together, Flynn and the client fabricated 
and installed the entire ceiling sculpture. Pre-drilled plywood panels were 
painted and filled with over 1,200 eye bolts. The plywood was then fastened to 
the underside of the roof rafters and 5,000 feet of suspension wire was attached. 
128 clear acrylic panels hang below and support over 29,000 LEDs connected by 
7,000 feet of electrical wire. Using custom bending tables, 397 uniquely shaped, 
CNC-cut, translucent pieces were thermoformed on individual angles. These 
were hung within a 1/32” tolerance to complete the ceiling.

About Flynn Architecture & Design

Matt Flynn, NCARB, founded Flynn Architecture & Design in 2006. Over the 
last decade, the firm has specialized in assisting world-renowned artists and 
galleries with public and private art commissions spanning five continents. 
The firm’s recent endeavours have focused on its own high-end residential 
designs. Previously located in Los Angeles, California, the firm relocated 
outside of Chicago in 2015.

For more information, visit www.flynn-design.com .  ■
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Shanghai, China

Project Name: Jian Li Ju Theatre
Architecture Firm: More Design Office (MDO) 
Status: Completed in 2017
Size: 930 sqm
Address: B1 No. 301 East Hongsong Road, Minhang District, Shanghai, China
Client: Jianliju Theatre Company
Photographer: Dirk Weiblen www.dirkweiblen.com
Signage: Evelyn Chiu
Website: www.moredesignoffice.com

Jian Li Ju Theatre
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The Jianliju theatre company, in an interesting 
examination of typology, offers a unique spectator 

experience where the audience plays an integral part 
of the per formances and productions. As such the brief 
for their new premises in Shanghai demands a careful 
architectural approach to the relationships between 
space, event and movement. MDO, the architects selected 
to take on this mantle, have addressed these conditions 
with a deliberate and exaggerated exploration of form, 
l ighting and circulation.

The practice has taken the cinematic expression of fi lm 
noir and applied its heightened sense of drama to the 
atmosphere within to create a sequence of contrasting 
spaces that read as a montage of screenshots from a fi lm 
reel.

With work of this nature, the architectural theory of 
Tschumi, especially the 1976 Screenplays project, is never 
far away and many of the formal strategies employed by 
MDO directly reference the parallels with screen editing 
and the time-space nature of architecture. Tools such as 
distortion, repetition and superimposition often used by 
the great directors of the fi lm noir scene have all been 
applied as a method to soak the interior with all the 
atmosphere of a 50s Hollywood melodrama.

The theatre is accessed off a nondescript side-street in 
central Shanghai, the entrance door hidden at the back of 
an antique furniture emporium. Visitors only arrive with 
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a time, location and number. From the door, a stair leads 
down into the darkness and from there the circulation 
seeks to create a sense of departure from the world 
outside, a deliberate act of disorientation initiated by a 
dark curved corridor that emphasizes low-key lighting 
andleads to the spaces inside.

The functions are organized into a linear arrangement 
of spaces, where the visitor is prevented from going 
backwards, as if following an unknown figure through 
the street at night.

The palette is simple, throughout monotone, minimal 
with a hint at texture through the treatment of the 
plaster to give a lustre and depth to the spaces.

In contrast to the threshold sequence, the lobby, is 
bright and lined with acoustic paneling on the walls 
and benches creating a closed and soft environment—a 
moment of respite before the per formance begins and 
the drama is further heightened.

When it is time, each participant in the production enters 
a small changing space, highlighted by an eerie number 
projected from a pinhole aperture on to the dark corridor 
floor. In this space, reminiscent of a Lynch production set 
complete with heavy velvet curtains, they are provided 
with a script and transform into character.

They emerge from a costume change into a small 
anti-chamber where the four enclosing walls are 
asymmetrical,  an unsettling space where the main 
focus is on a number displayed through a magnifying 
glass giving stage directions to the participating actors 
waiting in anticipation.

After the show concludes the sequence finishes with 
a hall of mirrors, one final nod to the fi lm reel and 
the cinematic traditions that their design engages 
with. Given this final space is predominantly used for 
photographs and selfies, their last note is intentionally 
witty, a critical reflection on the ambiguous relationship 
between actor and audience that their architecture has 
curated throughout.

Company Profile

MDO is an architectural and interior design practice 
based in Shanghai dedicated to creating innovative and 
beautiful solutions bespoke to their clients’ needs. MDO 
give equal weight to concept design and craftsmanship. 
Each project is tailored to suit its context and is delivered 
to maximize the challenges of time and budget.
 

For more information, visit 
www.moredesignoffice.com/jian-li-ju-theatre/ .■
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New York, United States

Architect: Eray/Carbajo
Design: Inanc Eray, Gonzalo Carbajo
Design Team: Ugur Imamoglu

Anil Sakaryali
Egemen Onur Kaya
Paul Thirouin
Arda Ertan Yildiz
Sarahdjane Mortimer
Ece Pasalioglu

Shock Therapy
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Shock Therapy opened doors to its Upper East Side 
flagship, bringing NYC its first group EMS workout 

destination. Designed by Eray/Carbajo, the interiors bring 
an exciting twist to the building’s beautiful landmark 
exteriors. With the idea to create the space for future of 
fitness, the concept introduces a room within a room, 
nesting a futuristic shell into a historic background.

The time starts bending inside the welcoming area, 
through its curved furniture and finishes, custom 
designed by Eray/Carbajo for the space. When climbing 
up the stairs for the studio, the visitors walk into a fully 
encapsulated space that leaks different shades of l ight 
through the gradient patterns on the shell.  While the 
permeating light feels l ike a glimpse into the future, the 
preserved historic features and other decorative pieces 
remind the core.

Curved X marks by URAStudio, float below the ceiling, 
unifying the force of the unknown and the inner power 
in “X-ercising”. The wood fiber and cement mix panels 
that wrap the interiors attest to the architectural vision 
in sustainability and social responsibility. The wood 
content is sourced from forests that are sustainably 
managed.

About Eray Carbajo

Eray Carbajo is an international architecture and design 
studio based in New York City and Istanbul. With over 
twenty international awards in architecture, interior 
design, masterplanning and product design; the studio 
is known to create designs that solve urban, social and 
environmental problems, catering to the future of the 
global landscape. 

For more information, visit 
www.eraycarbajo.com/gallery/shock-therapy-nyc/ .  ■




