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A new contemporary music 
venue on the outskirts of 
Nîmes, France, is draw-
ing crowds as much for its 

incredible architecture as it is for 
big-name international bookings 
like Public Enemy and Pete Doherty. 

Designed by French firm Tetrarc, 
Paloma features a 1,300-seat concert 
hall, a 390-seat club, seven recording 
and training studios, and even apart-
ments for performers in residence. 
Organized around a central court-
yard, the zinc- and glass-covered 
monolith is an exercise in audacious 
angles and forms that ultimately 

burst into a giant rectangular screen 
on the northwest façade. 

This face gives the structure the 
pointed quality of being from the 
future, but its design influences are 
a far-reaching hodgepodge from the 
past: Frank Zappa, origami, 1960s 
abstract sculpture, and bullfighting 
are listed as inspiration points. The 
venue’s biggest color cues actually 
came from traditional bullfighters’ 
garb—visible through the vibrant 
yellows, purples, pinks, and reds that 
streak the interior walls, and extend 
to the playful color-patterned seats 
and pink striations on the patio. a  
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Model 
Home
A former model makes 
housewares fashionable
BY JUSTIN RAY

ROCKITECTURE
What do Frank Zappa, Antoni Gaudí, and a bullfighter 
have in common? They all inspired the hottest new 
music venue in the south of France

Surrounded by stores like Christian Loubou-
tin and Céline to the north and high-end 
interior retailers to the east and west, the 
NEST showroom in Miami’s Design District 
is on the corner of fashion and home. 

It’s a fitting spot for founder Sara Colombo, 
a former model who channeled her past ca-
reer into her new venture: a 2,400-square-
foot home emporium where she hopes to 
give home merchandise as much diversity 
as clothing. “In the fashion world, cities pres-
ent a lot of variety at any point in time,” she 
says. “If you think about New York versus 
London, even in the same season, their aes-
thetics di!er. However, home decor doesn’t 
move so much.”

Colombo’s fashion experience influenced her 
taste for fine European design, a preference 
she brings to NEST, which stocks a hand-
selected collection of European pieces. The 
brand emphasizes craftsmanship, choosing  
only the finest materials from imaginative 
designers, including Alexandra von Furst-
enberg, Jeremy Cole, and Pinto Paris, among 
others. Her fashion training also makes her 
open to taking risks. “I’m not afraid of color 
or texture,” she says. “I think a lot of people 
err on the safe side and only use neutral col-
ors.” Her bold approach appears to have paid 
o!—NEST opened its second location in Bal 
Harbour, Florida, this spring. a  
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