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being well industry outlook 

both the residcntial and amcnity Lmits." The 

community is layered with vibrant. modern 

touches, includlng social spaces like a piano 

bar, multiple lounges, private dinlng areas. and 

wellness rooms. Above all, the e sential il1gtedient 

is happiness. "We designed the residencc to be 

sophisticatod and hospitallty inspired. but to 

also incorporate a grcat deal of joy tlu'Ough color. 

pattern, and form, March says. 

Designing for Ali 
Wilh l'Oughly 15 percent of the global popuh,tion 

identifying as nem·odlvergenl, inclusive design is 

e,,.i,anding beyond ADA compliancc to cmbmce 

emotional and sensm·y needs. ln Montreal, U1e 

Ce11tr·e Lis et Yvon Lamar�·e-a re icle11ce ,u,d 

da.y centcr for yoLLng adults with aulism designed 

by Lemay-is 1'0oled in wa.rmth and rhythm. 

"It doe nt look like a hospita.l but more like a 

rcsidcntial space with soft colors. wood. and cairn 

acousLics," sa.vs Bi·yan Marchand, ar·cbltecl and 

design dù·ector at Lem<\}'. 

The space is thoughtfully divided into a 

re ide11tiaJ wing and da,v center. with intuitive 

feallll'es like l'Ounded corners and color conlinulty 

that reduce anxiety and support autonomy. "Round 

corners help people see what's al1ead without 

foar," Marchand e>.i,lains. whilc color-like a soft 

blue from .u, apar·lment door Umt fades ù1to the 

corridor-,-educes anxiety. "Il' le of a shock 

whcn transitioning," he adùs. Two sensm·y 1·oon1s. 

cocooned in cushions and absent of ,vi.ndm-vs. 

offer a persona.lized respite via adjustabJe 

lighting. Marchand secs broader applications 

foi· these nelll'Omclusive strategies-from public 

transportation hubs to hospitaJily. 

Inc\eecl. such elemcnts are also being 

aclopted in airports and hoteJs. Ne\\0a.rk Liberty 

International Airport's Terminal A includes a 

1.000-sqmu·e-fool sensory room designed by PGAL 

and the Ancle1•son Ce11ter· for Au Li m. fealu1·ing 

fish t.ulks. tactile bubble tubes . .u1d river-like 

carpets. Meanwhile, TU! Blue bas intl'Oducecl 

sensory t'Ooms al several holcl pl'Operties. clesignecl 

with dimmable lighting, textured panels, and 

cal:ming zones. "By pt'Oviding ensory-friend�y 

!:;paces in our hotels. we're actively removing 

h.uTie.1-s lo travel for neurocliverse inclivicluaJs 

and their fanùlies," says C1aig Moffat, product 

and pt'Oposition manager al TUI Blue. The brand 

also parlnered wiU1 SpeciaI EducationaJ Ncecls 

agenc.ies to provide staf
f 

tralnù1g. "Our goal is to 

creatc envimnmcnts whcrc every guest f'eels seen, 

respecled, and able to rela .. � fully, 
.. 

Moffal adcls. 

Diverse Programming 
Wellness pt'Ograrnrning is no longer onc-size-fits­

all. From stargaz.ing to women.'s progran1ming, 

hotels are ta.i.lormg e,q,eriences to evolving guesl 
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